INTERNAL USE ONLY - TEMPLATE – KEEP THE DOCUMENT IN ONE PAGE!!!

	Campaign
	[Name of the product or service] ASK  "Name of the product or service" \o  \* MERGEFORMAT 

 ASK  "Name of the product or service" \o  \* MERGEFORMAT 

 ASK  "Name of the product or service"  \* MERGEFORMAT 

	Campaign period
	[Start]
	[End]
	Markets:
	[Which countries participating]

	Project Manager
	[Name/ Initials]
	Project Sponsor:
	[Name/ Initials]

	Budget
	[Amount]
	Resources:
	Internal : [     ]
	External: [     ]

	Participants
	[Initials of project participants]
	[Agency/ Freelancer/Consultant]

	Target group
	· [Primary TG: Details]
· [Primary TG: Details]
· [Secondary TG: Details]
· [Secondary TG: Details]

	Value Proposition
	[ Copy & Paste here- max 3 lines]


	UBPs 

State no more than 2 per TG 
	· [TG1: First Unique BUYING Proposition]
· [TG1: Second Unique BUYING Proposition]
· [TG2: First Unique BUYING Proposition]
· [TG2: Second Unique BUYING Proposition]

	Elevator Pitch
	[Copy & Paste here]


	Media
Describe here the media to be used in the campaign


	· Corporate web: [where/ not used]
· Banners: [where/ not used]
· Brochures: [which kind? Different types? TG?/ not used]
· Posters: [Dimensions - quality - to be used where?/ not used]
· Printed Media: [which news papers, magazines - frequency- when / not used]
· Social Media: [which - need resource to manage it?( Initials) / not used]
· PR: [(Initials)/Not used]
· Other: [Which/ not used]

	Boilerplate
	[Keep under 500 words. 
Be concise when presenting the value proposition and benefits. 
Remember that this text is the basis text that will be adapted for the different media and languages and therefore must be simple and clear.]



